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The past year has been transformational in many ways, and that is especially true for CAVU 

Resources. Our leadership solidified the CAVU Resources vision and made huge strides to bring 

us to where we are today. Sinacori Builders has secured several new deals in the Real Estate 

market that has brought record revenue and will continue to provide value for years to come. 

We have announced our patent-pending interactive fitness climber "The Drip", and have been 

hard at work building curriculum and content for our online education platform "Growing 

Together Academy". Just last week we announced that Kevin Cox has joined CAVU Resources as 

our new Chief Executive Officer, and we are thrilled to have his experience and expertise guiding 

our strategy into the future. We are seeing confidence and enthusiasm reflected in our share 

price, which has seen an increase of over 500% since April 2020. This is just the beginning! 

As technology and online behavior are evolving at a rapid pace and given how online behavior 

has changed in light of COVID-19, we took the opportunity to transform our vision of Soku to 

strengthen the product and better position us for success in the competitive social media 

landscape. This redirection was confirmed through 3 key aspects: Social media behavior and 

trends, real-world data and case studies, and our corporate decision to grow beyond cannabis 

with an emphasis on organic and healthy lifestyle. 

 

Social Media Behavior & Trends 

The key players in social media all focus on a core interaction: broadcasting content to an 

audience and follower engagement. The space is crowded, and with every passing month each 

platform is slowly becoming more like the others. A prime example of this is with Stories - this 

feature originated on Snapchat and has now been replicated by Facebook, Instagram, Twitter, 

and YouTube. Each platform offers ways to share and engage with content; the only key 

difference between them being the structure of the content itself (a Tweet, an Instagram post, a 

short video on TikTok, a longer form video on YouTube, etc.). Content creators do not have the 

time to engage with their audience one on one. What evolves from this is a small insular 

network of social media "celebrities" and an even larger disparate network of followers. What is 



lost in this model is the simple interpersonal conversation -- a distinctly human social 

characteristic. 

 

Real-world Data & Case Studies 

Online behavior has shifted away from the simple chat room, but that does not mean there is 

not still a desire for personal interactions - especially in our current landscape where millions of 

people have been isolated due to COVID-19 and most socialization takes place through a 

screen. A look some data shows us these trends: 

• The average internet user spent nearly 2.5 hours per day on social media in 2020 

• 50% of time spent on a mobile device is done using social media apps 

• In the US alone, 70% of the population uses social media -- 231.5 million people 

• 90% of Gen-Z and 82% of Millennials use social media in the US 

• Gen-Z and Millennials account for the largest groups that report feelings of loneliness, 

which has only been exacerbated by the COVID-19 pandemic 

• Increased social media usage has been correlated with increased feelings of isolation 

• 72% of all internet users use Messenger and 66% use WhatsApp. These two apps are 

also seeing some of the fastest growth. 

Importantly, Messenger and WhatsApp facilitate interpersonal chat-based communication, a 

different and more intimate interaction than you get on other platforms. This type of interaction 

is Soku's focus. Many studies have concluded that social media plays a role in loneliness. We 

believe a factor in that is the lack of interpersonal interactions in traditional social media. Soku is 

not looking to compete with the big players; we are carving out a niche where you can just chill, 

be yourself, and have personal interactions with others like you. 

"High There" is an app that we have been keeping our eye on for the past several years. Initially 

it was a Tinder clone for cannabis users and was buzzworthy at the time of its launch. High There 

failed to meet market expectations and even faced data security concerns that could be 

exploited to identify the names and locations of users. The company pivoted away from dating 

and expanded to offer ways to connect with others and be a part of a broader community, 

adding in product recommendations, groups, and content sharing. In a sense, they shifted to 

become more like the big players while remaining focused on cannabis culture. Staying true to 

one niche comes with its limitations. We have learned a lot from their journey, and it has helped 

us re-evaluate our vision for Soku. 

 

Growing Beyond Cannabis 

Our vision has evolved significantly since we began. CAVU Resources’ key pillars are: Socialize, 

Learn, Live, Stay Healthy. Focusing Soku on cannabis culture limits our potential. The core 



dynamic of Soku has always been to find and connect with people who share similar interests as 

you. The focus on cannabis culture throughout the app meant that the community would 

inherently be Kush enthusiasts but might not necessarily appeal to others. We can still facilitate 

connecting with enthusiasts while not limiting the app to one niche. The focus on cannabis also 

brought with it age restrictions, content restrictions, and potential legal concerns for our users 

depending on the state or country that they reside in. We have tested Soku with focus groups in 

the United States, Europe, and Asia, receiving feedback from our international friends 

concerning the cannabis references. Soku's potential is huge, and we do not want to limit 

ourselves or the user experience. Our new strategy significantly expands market share and 

revenue potential to a multi-billion-dollar market. 

 

Moving Forward 

We are excited about our new vision for Soku, and are thankful that we have pivoted before we 

fully launched. Soku will no longer be marketed as "A Social Networking App for the Kush 

Enthusiast", rather we will stay true to our original tagline of "Chat. Connect. Chill." The new 

version of Soku will no longer contain built-in cannabis references (though users are not 

discouraged from including them as an interest or on their profile). Soku will maintain all the 

core interactions that we have built thus far. In addition, we recognize that people connect with 

one another on more than one social media platform and have added deep linking between 

Soku profiles and Twitter, Instagram, TikTok, and Snapchat. Our emphasis will not just be on 

meeting someone random, but rather a more "organic" experience -- finding new friends based 

on mutual interests, connecting with them on multiple platforms, and facilitating personal 

interactions. Soku will help find someone who is online and ready to chat that is just like you, 

and will also recommend people with similar interests. Just finished binging the latest Netflix 

series? Choose it as a topic and geek out with a new friend on it! Have a deep love for all things 

cooking? Share your latest creation on your profile and connect with someone new to learn 

what they're up to in the kitchen! Once you form a connection, you'll be able to chat at any time, 

even if one of you isn't online. 

Before our re-imagining of Soku, we announced that we would be launching Soku in the Apple 

App Store on April 20, 2021, and we want to deliver on that promise despite the change in 

direction. We decided to put a lid on the beta version of Soku and submit it for publication in 

the App Store for approval and distribution. This will be a limited-edition version of the app with 

a refined user experience. While it does not fully represent our vision, we want to share with you 

what we've built so far. In the meantime, we will be working on the new Soku Version 2 (V2). 

App development technology has made huge strides since we began, and we want to take full 

advantage of that. Soku V2 will be built for cross-platform (iOS and Android) distribution from 

the ground-up using the React Native framework. Additionally, the back-end infrastructure that 

powers Soku is being migrated from a managed server network to a more robust, flexible, and 

scalable mobile cloud provider. The core interactions in the application will remain and be 



expanded, which includes Chat, Profile, Avatars, Scenes, Connections, Circles, and Animations. All 

revenue-generating features from Soku V1 will also be maintained -- in-app purchases for 

Avatar content and unintrusive ad "expressions". The Soku website (itssoku.com) will be updated 

to reflect our new direction and branding, and we will be adding a merch shop with exclusive 

designs and apparel in the future. 

We have learned so much from our Soku alpha and beta tests, and the foundation of Soku is 

strong! Pivoting the theming of the app will broaden our user base and greatly expand our 

potential. Rebuilding for cross-platform distribution with a more robust back-end infrastructure 

will get us quickly to where we need to be. It's been a long process with many ebbs and flows, 

but the road is clear now and we are driving forward. 

Ceiling and Visibility Unlimited. 
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